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Agenda PureCircle

A Introduction (Paul Selway-Swift)
A Strategic & Operational Review (Magomet Malsagov)
A Results (William Mitchell)

A Q&A
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Highlights PureCircle

A Sales trebled in FY 2008
A Market opportunity significantly bigger than forecast at time of IPO
A Reviewing optimal production capacity

A Major progress on regulatory front
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Regulatory progress PureCircle

A Pre-IPO: Reb-A already approved in China, Japan, Korea, Russia / CIS
and South America, etc

A Approvals since IPO:
I FAO / WHO Expert Committee on Food Additives (JECFA)
I Switzerland, Australia and New Zealand

A FDA approval (GRAS) expected shortly
I Submi ssions May 2008édecision within s
I Will open worl dobés | argest mar ket

A Europe : September 2007 submission to The European Food Safety
Aut hority (EFSA)eéexpected to follow
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Progress since IPO: Market PureCircle
A'Launch of PureViaE consumer brand by
A Pur eVi a-B&refgnised as mainstream F&B ingredient

A Product launches worldwide

A Market: now significantly bigger than US$1.3 billion forecast at IPO

A Significant progress on regulatory approval processes including FDA
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Progress since IPO: Company PureCircle

A Major contracts won: PepsiCo, Whole Earth and Cargill

A 'PureCircle granted exclusive PureVia
A Growing sales pipeline with some of
A Expansion of production facilities on schedule

A Investments approved and plantation projects underway in Kenya, Paraguay,

Thailand and Laos

To

Strategic partnerships in place to facilitate longer-term development of supply
chain




o —
&

Rebaudi osi de®0)A ( O6RebD PureCircle
100% natural, healthy alternative to sugar and artificial sweeteners

200 times sweeter than sugar éwith sa&
No calorific content

Low glycemic index, making it suitable for consumption by diabetics
Tooth-friendly!

PH stable (unlike sucralose) giving shelf-life and CSD application

o Po o To I» I» o

Highly stable at extreme temperatures making it suitable in cooking, baking
and freezing

To

Is a molecular compound found in the leaves of the Stevia plant

Described as the oholy gr
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Market: the opportunity today for Reb-A PureCircle

A At IPO, estimated $1.3 billion market* based on assumption that Reb-A was
potentially only a substitute for existing High Intensity Sweetener market

A Today, Reb-A seen as effective complement to sugar
I Second most widely used ingredient in the global F&B market after water
I Estimated ingredient market value of $50 billion per annum
I At suggested 20%-25% complementary use**, implied potential $10billion market

Pur eV RebH is the only all natural,
zero calorie sweetener on the market

* Source: Tate & Lyle
** Source: World Health Organisation
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Marketing PureCircle
STRATEGY STATUS

//////

Non exclusi ve sal emsfé®e18ul 2008.
Consumer branded: Intel inside......... Pur e Vi a-BlamRehéd

Penetration into new F&B segments
AMust haveo ingrediegkéecaééeeéecPureVi aE mar |
Category Il eaders tar gifefing & Eafefory leaders in progress + = -« -

Strong added value proposition to

address broad range of F&B needs
R&D expertiseééééééé mnplace é é.
Application partner s hiplBgess(eg fl avourings) e

Lead profitable commoditisation of

//////////////

Scaling supply chain
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OPureVia bureCircle

All Natural Zero Calorie Sweetener

A Brand driving consumerpull-t hr ough: Al nt el | nsi deo

A Three companies promoting different markets
I PepsiCo: mainstream F&B
I Whole Earth: table-top sweeteners
I PureCircle: F&B ingredients

A $50 million ++ A&P support

A Consumer momentum into other sectors (yoghurts, biscuits, etc)
I supports Amust haveo i ngredient po

A Benefits for PureCircle
I Acceleration of consumer acceptance and demand for Reb-A

| Significant barrier to entry
I Potenti al premium pricing and / or rev

PureViaE is jointly owned by Pepsi Co and Whole Earth Sweetene¥ LL



All About PureVia™ About Stevia Our Partners News & Media

OPureVia

All Natural Zero Calorie Sweetener

VEROLE EARTH Every revolution starts with a pure idea.

» At the Whole Earth Sweetener Company we are dedicated
™ to revriting the rules of sweet by bringing you and your
I a family perfectly natural and naturally pure vays to enjoy a
All Natural Zero Calorie Sweetener besity sie ol

We invite you to enjoy PureVia™, the all natural, zero
calorie sweetener made from the pure sweet extract of
the stevia plant.

WELCOME TO THE NEXT GENERATION OF SWEET™.

40 :
gle serve sticks
WT 3.4 OZ (969)

About Us -~ ContactUs - Register - Privacy - Terms & Conditions - Send to a Friend
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Sales PureCircle

A New contracts

I "Evergreeno basis with Pepsi Co I nc and
@ ST
PEPSIC W L
I Four-year supply conuact wiuni Cargill through to 30 June 2010
/R
Cargill

A Committed volumes
I Volumes for FY 2009 already double those at beginning of FY 2008

A Customer product launches

A AUdItS ] } L ] ..!"'_'_-_ ‘-I;_"'I-:a \
“""-"""'“”H__,f‘/‘j \--f Good Food, Good Life ,

DANOME

A Global sales coverage
I US and EMEA offices opened since IPO
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http://www2.kelloggs.com/
http://www.kraftfoods.co.uk/kraft/page?siteid=kraft-prd&locale=uken1&PagecRef=1&Mid=1
http://www.nestle.co.uk/Home
http://www.foodprotection.org/images/Sust. Member color logos/pepsico-high_res.jpg
http://www.cargill.com/
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HOME | EPISODES» | THRILLICIOUS SPOT SUMMER MAGIC SPOT| NYC LIVE | DOWNLOADS

SRR
EPISODE 1 y
THE SUPER BOWL NAKED TEASE
EPISODE 2
A CHANCE IN HELL
EPISODE 3
DATE WITH FAME
EPISODE 4
SOBE LIFE WATER PARK
EPISODE 5
FOOLS AND LIARS
EPISODE 6
THE YOUNGER, SWEETER COUSIN

THRILLICIOUS TV SPOT
SUMMER MAGIC

DIGG DEL.ICIO.US

SoBe Life Water | Terms & Conditions SoBe Life Peru | ©2008 PepsiCo, Inc



